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Consumer Trends on Packaging for 2020

1. Healthy & Clean
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1. Healthy & Clean
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ORGANIC
CHILLED VEGETABLE SOUP

no bowl required™
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CHILLED VEGETABLE SOUP

‘ no bowl required™

no bowl required”
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2. Smart Packaging
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1.Smart packaging: Modern packaging that
serves a purpose other than protection and
containment.

2.Active packaging: Packaging that actively
boosts the product and its potential usage.
3.Infelligent packaging: A packaging system
that gathers or transmits the data about the
product.




2. Smart Packaging
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INTENSITY ¢

3. Certified & Safe
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3.Certified&Safe
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BROWN RICE [RSYRetANire
GROWN NATURALLY IN AUSTRALIA

HEALTHY AND _getice.
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4.Still Green & ECO
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4 .Still Green & ECO
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Design Trends on Packaging for

2020




aussonun

[ of

alo

)
A
>~
4
)
olp
.n
olp
q©
~C
@
q©
Al

<))
Q0]
-
4
on
-
@)
e
_|
Q)
Q)
-
©
Z
<)
©)
| -
>
@)
)




aladussontuin

= Luxury (KSKsSY WulhWow)

= Eco, Green & Sustainable(@ouoadou snunld)
= Chic & Simple (1A K39 S8UNY 1SYINTUC)

= Retro, Vintage, classic & Nostalgic (Sougn arunmw [Kakada)
= Native & Wisdom (1300510 nodryny dcdnunineonu)

Typical & Traditional (tuunalu cnudszincdtow)




Elizabeth Arden
RED DOOR
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Design Trends on Packaging for

2020

Source : Nalinee Thongthae
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Consumer Trends on Packaging for 2020

1. Minimal
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1. Minimal
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Andres Sandoval

2. Artist Work
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2. Artist Work
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3. Gradients
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3. Gradients
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4. Flat Design
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4. Flat Design
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5. Pastel & Nude
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Advanced
Body Creator

Aromatic
Sculpting Gel

5. Pastel & Nude

ANTI-CELLULITE

Luoadgoulsu Waosuro
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6. Bid Words
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6. Bid Words
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7. Hand Drawn & Doodles
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7. Hand Drawn & Doodles
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8. Vintage
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8. Vintage
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9. Black & White
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PREMIUM APPENZELLER DRY GIN
DISTILLED & BOTTLED IN
APPEM SWITZERLAND
100% PURE GRAIN SPIRIT

70 CL € - ALC. 43%

coffee

9. Black & White
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10.Eco & Plastic free
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10.Eco & Plastic free
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11. Pixel
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11. Pixel
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12. Atypical
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12. Atypical
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